2020
Impact

651M
Voter contacts via
get-out-the-vote
tactics - focused on
young voters and
voters of color

39.4M

4.2M

People who used Vote.org’s

Voter Registrations

site & tools

37M

3.4M

10.5M

Mail-in ballot
Requests

Voters veriﬁed
their registration

Young voters and
voters of color reached
by pro-voting radio ads

22.7M

1000+

47%

Polling places found

Companies providing
paid time off to vote

Vote.org site users who

using Vote.org

were 18-34

0%
Downtime for Vote.org
website in the 6 weeks
before election day

Letter from the CEO
Despite all the obstacles American voters faced in
2020 — a global pandemic, rampant disinformation,
shortages of polling locations and poll workers, long
lines, postal service delays, extreme weather —
people across the country turned out in record numbers with nearly 160 million ballots counted.

2020 at a glance

But this didn’t happen by magic: Vote.org reaches
more voters of color and young voters than any other
program in the nation. Over the course of the year
Vote.org ran the largest voter mobilization program in
our history, making more than 650 million voter contacts among these traditionally underserved groups.
Millions more used Vote.org’s digital tools to register,
verify their registration, request an absentee ballot,
ﬁnd their polling location and more.

Andrea Hailey

And we didn't do it alone — we tripled our number of
grassroots donors and doubled the number of organizations we partnered with, and with your support we
helped historically underserved voters cast their ballots in all 50 states and Washington, D.C. We created
solutions to every setback, countered injustice with
innovation and provided accurate information to
voters across the country.

Technology for
Democracy

People to
the Polls

Yet, in the wake of the highest voter turnout in 120
years, politicians around the country began 2021 by
introducing legislation to make it harder for their
fellow Americans to vote. These restrictions on early
voting, voting by mail, registration and more are designed to silence Black voters, young voters and
working voters who can’t take time off to stand in
hours-long lines on Election Day.
As Vote.org’s work proved in 2020, these voters are
the key to a thriving democracy. And we’ll continue to
ﬁght for them in every election. I hope you’ll continue
to invest in our work — and in a more equitable and
accessible American democracy.

Coalition
Builders

Fundraising
& Financials

— Andrea Hailey
CEO, Vote.org

Vote.org Across America

+

Arizona
89,733

59,283

6,390,900

Voter Registrations

Mail-in Ballot Requests

Radio Impressions

1,978,011

750

1,031,979

PSA Impressions

Free Meals Served

Texts Sent

395,857

9,843,621

Emails Sent

Total Voter Contacts*

California
415,721

236,165

1,952,000

Voter Registrations

Mail-in Ballot Requests

Radio Impressions

5,546,212

2,113,916

2,008,992

PSA Impressions

Texts Sent

Emails Sent

12,647,565
Total Voter Contacts*

Florida
222,799

263,527

12,330,000

Voter Registrations

Mail-in Ballot Requests

Radio Impressions

2,698,765

28,523,320

750

PSA Impressions

Billboard Impressions

Free Meals Served

4,934,741

1,204,369

49,834,975

Texts Sent

Emails Sent

Total Voter Contacts*

141,432

206,463

31,944,476

Voter Registrations

Mail-in Ballot Requests

Radio Impressions

2,152,580

88,867,993

17,504

PSA Impressions

Billboard Impressions

Free Meals Served

4,268,924

1,861,239

147,400,617

Texts Sent

Emails Sent

Total Voter Contacts*

106,801

89,789

7,440,400

Voter Registrations

Mail-in Ballot Requests

Radio Impressions

1,267,841

3,218,150

3,080

PSA Impressions

Billboard Impressions

Free Meals Served

1,747,938

560,355

14,618,018

Texts Sent

Emails Sent

Total Voter Contacts*

307,298

297,646

1,235,000

Voter Registrations

Mail-in Ballot Requests

Radio Impressions

2,395,008

10,344

4,470

PSA Impressions

Billboard Impressions

Free Meals Served

1,453,335

1,632,959

8,543,350

Texts Sent

Emails Sent

Total Voter Contacts*

143,264

133,275

6,514,300

Voter Registrations

Mail-in Ballot Requests

Radio Impressions

1,539,206

66,684,284

5,220

PSA Impressions

Billboard Impressions

Free Meals Served

1,549,905

765,394

77,230,760

Texts Sent

Emails Sent

Total Voter Contacts*

483,016

218,038

13,799,700

Voter Registrations

Mail-in Ballot Requests

Radio Impressions

2,995,733

750

3,652,598

PSA Impressions

Free Meals Served

Texts Sent

Georgia

Michigan

New York

Pennsylvania

Texas

2,171,466

22,697,207

Emails Sent

Total Voter Contacts*

*Voter contacts refers to the number of times we reached voters through our
get-out-the-vote (GOTV) program, which engages young voters and voters of color.

Technology for Democracy
How our digital voter tools drove
record-breaking turnout

In the United States, every state has a different set of
rules and deadlines to register or vote. Vote.org’s
solution: a simple, streamlined, user-friendly set of
online tools to help voters in every state check their
registration status, register to vote and request a
mail-in ballot.
More than 39.4 million Americans used Vote.org tools
to participate in the 2020 election, a growth rate of
569% since 2016. Our work uses technology to simplify civic engagement, increase voter turnout and
strengthen American democracy.
On average, roughly 80% of Vote.org users who start
using our registration and vote-by-mail tools complete the process.

Vote.org’s Digital Tools
Register to Vote
Verify Your Status
Vote-by-Mail Tool
Pledge to Register
Polling Location Finder
Use of Tools in Spanish
State Level Voting Information
Print and Mail

Vote.org Tools User Growth
Vote.org has seen exponential growth across its voter
tools since its inception in 2016. The below graph
shows how millions of voters have ﬂocked to Vote.org
to verify their status, register to vote, and request a
mail-in absentee ballot.

Verify Registration

Register to vote

percent change

percent change

+639%

+462%

Request Mail In Ballot

+569%
percent change

8M

6M

4M

2M

2018

2016

2020

Between the Margins
In 2020, the electoral votes in numerous states were
decided by historically narrow margins. The below
graphics show how Vote.org’s registration numbers in
key states compared to the margin of victory in the
presidential election.

State

State

State

Registrations
on Vote.org

Registrations
on Vote.org

AZ

GA

89K

141K

106K

9.8M

147M

14.6M

10.4K

11.8K

154K

State

State

State

Registrations
on Vote.org

Registrations
on Vote.org

Registrations
on Vote.org

Registrations
on Vote.org

Total voter contacts
via Vote.org*

Total voter contacts
via Vote.org*

Vote margin in 2020
presidential election

NC

Vote margin in 2020
presidential election

PA

MI

Total voter contacts
via Vote.org*

Vote margin in 2020
presidential election

WI

161K

143K

63K

9M

77.2M

12.9M

74.5K

80.5K

20.7K

Total voter contacts
via Vote.org*

Vote margin in 2020
presidential election

Total voter contacts
via Vote.org*

Vote margin in 2020
presidential election

Total voter contacts
via Vote.org*

Vote margin in 2020
presidential election

*Voter contacts refers to the number of times we reached voters through our
get-out-the-vote (GOTV) program, which engages young voters and voters of color.

Powering Registration
for Partners
Vote.org provides our digital tools and resources to
thousands of civic and grassroots partners to broaden
our reach and register millions more voters. In 2020,
we powered voter drive efforts for the following partners and many more.

People to the Polls
How our get-out-the-vote efforts delivered in
underserved communities

Vote.org is dedicated to increasing voter turnout in
every election. We believe that when only a fraction
of eligible voters participate in elections, our representatives can’t accurately reﬂect the demographics,
backgrounds, experiences and values of our communities.
A get-out-the-vote (GOTV) program is the culmination of any voter engagement campaign — it’s the critical point at which registrations turn into votes.
Through billboards, text messages, radio ads, food
trucks and much more, Vote.org reached voters half a
billion times in 2020, focusing speciﬁcally on communities of color and people under 30 years old.

GOTV Strategies
Text Messages
Email
Social Media
Radio/Streaming
Campus Ads Focused on HBCUs & MSIs
Billboards, Transportation & Retail Ads
Food Trucks
Public Service Announcements (PSAs)

ElectionDay.org
Corporate America and civic engagement

No one should have to choose between their paycheck and their vote. In the 2016 presidential election, more than 100 million eligible voters didn’t participate. Thirty-ﬁve percent of non-voters said that
scheduling conﬂicts with work or school kept them
from getting to the polls. Voters making less than
$50,000 had participation rates 20% lower than
voters making more than $50,000.

No one should have to
choose between their
paycheck and their vote.

In 2020, Vote.org asked companies to support democracy and promote civic engagement by providing employees paid time off to vote on or before election
Day. From small businesses with a few workers to corporations such as Apple, Lyft and T-Mobile, more than
1,000 companies signed on — representing up to 1.8
million workers across the country.

Feeding Democracy
Bringing joy — and tacos — to the polls.

Vote.org deployed food trucks across 13 states in
2020. Our food trucks provided free food and water
in communities with a history of voter suppression.
Our goal was to help ease the burden of long lines,
celebrate the resilience of American voters and bring
joy to the polls after a year of hardships. Through the
general election and Georgia runoffs, we served
40,578 free meals.

GOTV Highlight: Georgia Runoff
On January 5, 2021, Georgia voters participated in a runoff election to
choose both their senators. Typically, Georgia senate runoff turnout
hovers near 30%. In 2021, more than 60% of eligible voters cast a ballot.

GA Voters
Vote.org reached Georgia voters
more than 146 million times in 2020
and 2021 — including sending 3.4
million text messages to Georgia
voters during the runoff period.

College Students
We engaged young voters at
HBCUs and other minority-serving
institutions more than 440,000
times through a peer inﬂuencer program, social media, student newspapers and more.

Food Trucks
We served free meals and water to
9,728 people in communities with a
history of long lines during the
runoff election.

Radio
Black, AAPI, Latinx, and young
Georgia voters heard our ads — on
radio, Spotify, and Pandora —
30,215,915 times.

Coalition Builders
How we helped new voters through
innovative partnerships

Vote.org’s Partners
In addition to our ElectionDay.org program and grassroots partnerships, Vote.org worked with thousands
of organizations, institutions and individuals — powering their voter outreach with our digital tools and
strengthening our collective impact. By working with
athletes, artists, activists and corporations, we’re
reaching a broader and more diverse set of voters.

Grassroots Organizations
Corporations
Athletes & Inﬂuencers
Artists

Innovative Partnerships
How we helped new voters through
innovative partnerships

Fresh EBT
The Fresh EBT app helps millions of
Supplemental Nutrition Assistance
Program (SNAP) recipients manage
their beneﬁts. Vote.org partnered
with Fresh EBT to provide our voter
tools to Fresh EBT users through
the app. Through this partnership,
more than 330,000 SNAP recipients
used our tools to register, check
their registration or request an absentee ballot.

Voice of the
Navajo Nation
Vote.org worked with The Voice of
the Navajo Nation radio station, the
only Native American format station that broadcasts to the entire
Navajo Nation during daylight hours
and 13 Western states during nighttime hours. Vote.org’s pro-voting
ads were broadcast in Navajo language and provided listeners with
the up-to-date, accurate information they needed to cast a ballot.

WhatsApp
Vote.org partnered with WhatsApp
to launch a ﬁrst-of-its-kind bilingual
voter resource bot, which provided
our tools and resources and answered voter questions in English
and Spanish. We also translated all
of our tech tools to Spanish — and
our Spanish-language polling place
locator received 6.5 million views
during election week.

Be My Eyes
To help the 26.9 million American
adults with vision loss, Vote.org
partnered with Be My Eyes to make
sure that any American with a visual
impairment had support to register
and prepare to vote. Using the Be
My Eyes app, Vote.org and Specialized Help agents supported blind
and vision impaired voters with registration, information on voting by
mail and COVID-19 guidelines speciﬁc to the voter’s state.

National Basketball
Association
Vote.org built a custom voter registration site for the National Basketball Players Association to help athletes and teams register to vote and
get critical voter information while
they were in the NBA’s COVID-19
bubble and beyond. By Election Day,
over 95% of the league was registered to vote.

Influencers & Artists

Artists, athletes, civic leaders and inﬂuencers —
Oprah, Stacey Abrams, Taylor Swift, Jaden Smith,
Common, the NBA, MLB, U.S. Soccer Women’s National Team, Kylie Jenner, Sterling K. Brown, Keke
Palmer and many others helped us reach millions of
voters across the country. We also worked with over
190 visual artists, museums and institutions to create
art promoting civic engagement through Plan Your
Vote — a ﬁrst of its kind initiative with a reach of over
28 million people.

Fundraising & Financials
Through its record-breaking 2020 campaign, Vote.org engaged millions of young voters and voters of color - with a
cost per voter of just $1.52 across all GOTV tactics.
Vote.org operates with a low overhead and maximizes
return on investment. Every donation we receive directly
supports voters. Our donors helped us deliver the most
ambitious programming year in our history — and record-breaking voter turnout.

Grassroots
Fundraising Highlight
Thanks to small-dollar donors across the country,
Vote.org raised more money through grassroots
fundraising in 2020 than ever before.

Grassroots
Donations

2020
All years prior

$5.3M

$1.4M

Grassroots
Donors

2020
All years prior

213.8K

100.2K

Total
Donations

2020
2018

+53%

Institutional
Funder Highlight
Southern Poverty Law Center (SPLC)
Vote Your Voice Initiative

In 2020, Southern Poverty Law Center (SLPC) announced the launch of a $30 million grants program in
partnership with the Community Foundation for
Greater Atlanta. The Vote Your Voice initiative
funded Black-led organizations and supported our
voter registration, education, and mobilization efforts
in Alabama, Florida, Georgia, Louisiana, and Mississippi. Vote.org was honored to receive a grant in both the
ﬁrst and second rounds of funding.
With SLPC’s support, Vote.org engaged young voters
and people of color in Alabama, Florida, Georgia, Louisiana and Mississippi through SMS texting, digital outreach, print-and-mail communications, radio advertising, food trucks and billboards. And we shared our
tech tools with local organizations in these target
states, helping to register more voters and engaging
with Georgians during the runoff elections.

+

MS
LA

AL

GA

FL

Voter Stories
Meet the people who made election history in 2020.
*Some names in these stories are pseudonyms and some are
amalgamated accounts from two or more voters.

Kyah

First Time Voters
Michelle

Kyah is 19 years old, trying to manage her college
classes, job and social life. She’s committed to registering to vote — and she assumes she can do it
online like she does everything else.

Community
Organizers
Michelle is a home health aide. In her free time,
she’s working in her community to make sure her
neighbors are registered to vote. She can’t go door
to door this year because of the COVID-19 pandemic, but she’s calling and texting everyone she
knows and sharing Vote.org’s resources and registration links.

Thanks to Vote.org, she can. Between classes,
Kyah grabs her phone and a few minutes later,
she’s a registered voter. She opts in for text reminders so she can stay on top of upcoming deadlines to cast her ballot.
In 2020, more than 39 million Americans used
Vote.org’s tech tools. Of those 39 million, 47%
were under 34 and more than half were women.

Vote.org focuses on helping historically marginalized voters, the people campaigns too often leave
behind — communities of color and young people.
As our volunteers and community organizers like
Michelle proved in 2020, these voters aren’t unreachable — they are the key to a thriving democracy. And Vote.org will be there to help them in the
next election and beyond.

Theresa

Spanish Speakers
Theresa needs Spanish-language registration tools
to help her relatives in Miami register to vote.

Jessica

Every Last Voter

Vote.org believes civic engagement should be accessible to all Americans — no matter your language, location or circumstances. This year we
translated our register, verify and mail-in ballot
request tools into Spanish and partnered with
WhatsApp to create an innovative bilingual chatbot that answered state-speciﬁc questions about
voting in English or Spanish.

Election Day is coming up but Jessica has other
things on her mind. She keeps telling herself she’ll
get around to it, but early voting is about to close
in Georgia and she doesn’t have a plan. With each
day she’s getting more hints — text messages
from friends, billboards she passes on the highway, commercial breaks on the radio.
From Instagram to billboards to food trucks to
peer-to-peer text messaging and much more,
Vote.org made an incredible half a billion contacts with voters in 2020.

Felipe

Election Protection
On Election Day Felipe lines up to vote in Houston,
where a Vote.org food truck serves him lunch and
provides him with election protection information.
Once inside his polling location, a poll worker tells
him registration has lapsed and he’ll need to ﬁll out
a provisional ballot. Felipe calls the election protection hotline to ﬁgure out what he should do.

Ron

Formerly
Incarcerated
Voters
In the last four years before he was released from
prison, Ron spent time reading about America’s
political climate and how our country was divided.
He knew he wanted to do his part to participate in
democracy.

In 2020, Vote.org’s food trucks served more than
40,000 meals in communities around the country —
many to people waiting in hours-long lines to vote.
We also provided voters with information on casting a provisional ballot or how to report voter suppression at the polls. In the days following both the
general election and Georgia run-off election,
Vote.org helped thousands of voters cure their provisional ballots, making sure their votes were
counted.

After his release, Ron learned about voting rights
for returning citizens in Colorado through a
Vote.org / Center for Employment Opportunities
(CEO) SMS campaign. He registered using
Vote.org’s tools and voted for the ﬁrst time in the
November election.
Ron wants all formerly incarcerated people to
know that they can get involved and help support
democracy. This year, hundreds of returning citizens participated thanks to Vote.org and CEO, and
the program will expand in the years to come.

Julian

Business Owners
Julian owns an auto repair shop in Chicago. He’s a
long-time voter who shows up every election and
reads multiple voter guides to inform his choices.
But he also wants to encourage his employees to
vote. He visits ElectionDay.org and signs a commitment to give his team paid time off to vote.
More than 100 million eligible voters didn’t participate in the 2016 election. Thirty-ﬁve percent of
non-voters said that scheduling conﬂicts with work
or school kept them from getting to the polls. In
2020, our ElectionDay.org initiative worked with
more than 1,000 companies to give employees paid
time off to vote — from corporations such as Apple
and Shake Shack to small businesses like Julian’s.

Louis & Cora

Vote by Mail
Louis and Cora are retired and live on the Alabama
coastline. They’re concerned about COVID-19
and want to vote by mail — but their state requires
voters to ﬁll out a paper application for a mail-in
ballot and send it to the elections ofﬁce. They
don’t have a printer and they’re fresh out of
stamps after sending cards to their grandkids.
In 2020, some states required voters to print, sign
and mail an application for a mail-in ballot, disproportionately impacting people without access to a
computer and printer. Vote.org saw the problem
early and was the ﬁrst to develop tools to print
and mail ballot request forms directly to voters.
This program allows any eligible voter to contact
Vote.org and within a few days receive their printed mail-in ballot application, along with a postage-paid envelope to return the form to their local
election ofﬁcials.

Thank You!

Together, we made history in 2020 — helping Vote.org
reach hundreds of millions of voters and deliver record-breaking turnout in the general election and the
Georgia runoffs. But our work isn’t done. We hope
you’ll join our ﬁght to protect voting rights across the
country and ensure that all voters have a voice in our
next election. If you would like to support American
democracy via Vote.org, please email giving@vote.org
or click the button below.

Support our work

Join our newsletter • ElectionDay.org • Podcast • Press • Donate
FOLLOW US

